
 

 

  

 

 

 

  

Job Title: Digital Engagement Officer 

Reference: R180010 

Salary: Grade 7, £25,728 - £30,688 

Close Date: 28 January 2018 

Interview Date: TBC  

CANDIDATE BRIEF: 

 



 

 

Job description 
 

Job Purpose: 
 
Your contribution to Aston’s mission, exploitable research, and employable graduates will be to support the 
Careers+Placements Team’s strategic key performance indicators with a particular focus on Student 
Engagement.  
 

 100% placements by 2020  
 80% of graduates in positive destinations  
 Offering an exceptional experience to Aston’s students, graduates and employers. 

 
Reporting to the Student Engagement Manager, you are responsible for the departments online activity, 
including the management of the departments social media presence, webpages, online tools and creating 
digital content to support Careers+Placements marketing campaigns and student facing communications to 
increase student awareness and take up of the services and support offered by Careers+Placements.  
 
Main Duties/Responsibilities: 
 

 Developing a social media strategy for Careers+Placements with the aim of increasing audience 
reach.  
 

 Coordinating digital marketing projects and campaigns to enhance the awareness and reputation of 
Careers+Placements to stakeholders.  
 

 Responsibility for the department’s online tools, researching and supporting decisions to try new 
innovative resources/tools for service enhancement and enhance student learning.  
 

 Management of Careers+Placements webpages which includes responsibility for day-to-day 
maintenance of student marketing content on the webpages. Responsible for researching and 
writing original content, and working with colleagues to gather, edit and use content that they may 
supply, using expertise to share best practice where relevant.  
 

 Developing a website and social media marketing calendar to ensure planned marketing activity is 
reflected on digital channels.  
 

 Use website analytics packages (Google Analytics) to identify and track website and campaign 
goals. Feeding back to team members, about how projects have performed and where 
improvements could be made. 
 

 Understand the value of film and imagery, and will be able to create compelling and effective user-
focused video and digital content. 
 

 Use Search Engine Optimisation (SEO) tools to ensure that Careers+Placements ranks highly for 
key search phrases in Google and other search engines.  
 

 Use insight and research to shape decisions as well as to influence others. Content effectiveness 
will be redefined and improved as a result, with a specific focus on the user journey and experience. 
The role holder will provide reports and analysis to demonstrate the return on investment of digital 
activity where appropriate.  
 

 You will be expected to keep up to date with new developments across all digital media channels, 
whilst actively researching, testing and proposing new approaches to improve campaign 
performance.  
 

 Supporting with other marketing tasks where required, including events. 



 

 

Additional responsibilities 

 Engage in continuous personal and professional development in line with the demands of the role, 
including undertaking relevant training and development activities to develop themselves and 
support the development of others. 

 Ensure and promote the personal health, safety and wellbeing of staff and students.  

 Carry out duties in a way which promotes fairness in all matters and which engenders trust.   

 Promote equality of opportunity and support diversity and inclusion as well as working to support the 
University’s environmental sustainability agenda and practices. 

 

Person specification 

 

 Essential Method of 
assessment 

Education and 
qualifications 

Qualified to degree level or equivalent experience 
in a similar level or type of role 

Application form 
 

Experience Experience designing and building web pages 
using a content management system (CMS), 
which meet usability and accessibility best 
practice and web standards (including mobile and 
tablet designs) 
 
Experience in planning, producing and managing 
online content with strong editorial skills 
 
Experience managing relationships with internal 
and external stakeholders, as well as marketing 
agencies 
 
Experience of managing projects from initiation to 
completion 
 
Good experience and knowledge of working with 
corporate social media and best practice 
 
Experience of using a range of creative packages 
(such as Photoshop, Premier Pro and After 
Effects) to develop visual material for the web, 
social media and display media 

Application form and 
interview  
 
 
 
 
 
 
Application form, 
interview and short 
test 
 

Knowledge  A good knowledge of web analytics tools, in 
particular Google Analytics 
 
A thorough knowledge of the latest digital 
marketing trends and innovations 
 

Application form and 
interview 

Aptitude and Skills  Excellent verbal and written communication skills 
 
Ability to think creatively with a proactive 
approach, generating innovative ideas and 
carrying them forward 

 



 

 

 Essential Method of 
assessment 

 
A strong analytical and problem solving capability 
Excellent attention to detail and organisational 
skills 
 
Ability to work under pressure to meet deadlines 
and achieve targets 
 
Confident ICT skills 
Willingness to undertake training as required 

 
 

 Desirable Method of 
assessment 

Education and 
qualifications 

Degree in relevant subject or professional 
qualification relevant to the role with other 2 years’ 
experience in a digital marketing role  
 

Application form 
 
 
 

Experience Knowledge, experience and track record in 
Search Engine Optimisation  
 
Knowledge and experience of implementing and 
evaluating digital advertising campaigns 

Application form, and 
interview  
 

Knowledge  Knowledge of, and interest in, the UK Higher 
Education sector 
 
A good knowledge of HTML and CSS – A good 
working knowledge of how these programming 
languages work, not fluency in using them 

Application form and 
Interview  

 

How to apply 
 

You can apply for this role online via our website www.aston.ac.uk/jobs. Applications should be submitted 

by 23.59pm on the advertised closing date. All applicants must complete an application form, any CV’s sent 

direct to the Recruitment Team and Recruiting Manager will not be accepted. If you require a manual 

application form then please contact the Recruitment Team via recruitment@aston.ac.uk. 

 

Contact Information  
 

Enquiries about the vacancy: 

Name: Emma Tromans  

Job Title: Student Engagement Manager  

Tel: 0121 204 3871 

Email: e.tromans@aston.ac.uk  

 

http://www.aston.ac.uk/jobs
mailto:recruitment@aston.ac.uk
mailto:e.tromans@aston.ac.uk


 

 

Enquiries about the application process, shortlisting or interviews: 

Recruitment Team via recruitment@aston.ac.uk or 0121 204 4306 

 

Additional Information 

Visit our website www.aston.ac.uk/hr for full details of our salary scales and benefits Aston University staff 

enjoy 

Salary Scales: http://www.aston.ac.uk/staff/hr/payroll-pensions-and-benefits/salary-scales/ 

Benefits: http://www.aston.ac.uk/staff/hr/payroll-pensions-and-benefits/ 

Working in Birmingham: http://www.aston.ac.uk/birmingham/city-living/ 

Employment of Ex-Offenders: Under the Rehabilitation of Offenders Act 1974, a person with a criminal 
record is not required to disclose any spent convictions unless the positions they applying for is listed an 
exception under the act. 

Eligibility to work in the UK: Candidates who are not citizens of the United Kingdom, or another EEA 

member country, should check their eligibility to enter or remain the UK in advance of making any job 

application via the UKVI website https://www.gov.uk/browse/visas-immigration/work-visas. Before applying 

you should ensure that you meet the requirements, including meeting the English language standards. If 

you do not meet the eligibility criteria, any application for a work visa would be unsuccessful 

Equal Opportunities: Aston University promotes equality and diversity in all aspects of its work. We aim to 

ensure, through our admissions policies for students, and our staff recruitment and selection processes that 

we encourage applications from all groups represented in the wider community at a local, national and 

international level. 

The University will endeavour not to discriminate unfairly or illegally, directly or indirectly, against student or 

potential students, staff or potential staff. This commitment applies to all functions of the University and to 

any stage of an individual’s career. 

An Equal Opportunities Monitoring Form is included within the application form. 

Data Protection Act 1998: Your application will only be used to inform the selection process, unless you 

are successful, in which case it will form the basis of your personal record with the University which will be 

stored in manual and/or electronic files. Information in statistical form on present and former employees is 

given to appropriate outside bodies. 

Data you provide on the Equal Opportunities Monitoring Form will be included in a general database, for 

statistical monitoring purposes, enabling the University to monitor the effectiveness of its Policy, Codes of 

Practice and Guidelines on Equal Opportunities in Employment. Individuals will not be identified by name

  
 

mailto:recruitment@aston.ac.uk
http://www.aston.ac.uk/hr
http://www.aston.ac.uk/staff/hr/payroll-pensions-and-benefits/salary-scales/
http://www.aston.ac.uk/staff/hr/payroll-pensions-and-benefits/
http://www.aston.ac.uk/birmingham/city-living/
https://www.gov.uk/browse/visas-immigration/work-visas


 

 

Full details of our terms and conditions of service and associated policies and procedures are available 

online at www.aston.ac.uk/hr.  

 

http://www.aston.ac.uk/hr


 

 

 


